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As the whole world is longing to go back to normal, we’re 
faced with the reality that we need to adapt to a new normal.

#NewNormal
The 

 Edition

What does this new normal 
mean? & how are people talking 
about it online?
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Overview
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On The New Normal
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For starters, people are 
increasingly using the 
term 
In their Google 
Searches. 
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New Normal Coronavirus

Of course in absolute 
numbers the searches for 
coronavirus are more 
than the new normal, but 
interestingly at the same 
time when the searches 
about the virus start 
slowing down, those 
about the new normal 
start taking off.

New Normal

June 20205 Google search trends for coronavirus and “new normal” FETCH THE DATA: The New Normal
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News Websites

News websites are also 
becoming obsessed with 
the New Normal

From the New York Times 
and CNN to Egyptian 
Streets and Ahram Online, 
news websites have been 
increasingly discussing 
and speculating about the 
post-pandemic “New 
Normal”.

June 20206 News sites talking about “new normal”. Data analyzed on Netbase (January to 24th of May 2020).  FETCH THE DATA: The New Normal
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Twitter

And on Twitter

With people increasingly 
googling the “New Normal" 
and websites discussing the 
subject, it's no surprise that 
the “New Normal” on social 
would be rising. Since 
January, the term has 
been mentioned over 2 
Million times on Twitter.

is booming! 
#New Normal

June 20207 Twitter conversations mentioning “new normal”. Data analyzed on Netbase (January to 24th of May 2020).  FETCH THE DATA: The New Normal



This Heat Map 
shows the mentions 
of                      
or  
in different 
countries on 
Twitter.

New Normal
#NewNormal

June 20208 Twitter conversations mentioning “new normal”. Data analyzed on Netbase (January to 24th of May 2020).  
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People are 
displaying mixed 
reactions to the 
notion of aNew Normal

Emotional Sentiment Drivers Behavioural Sentiment Drivers

41%

59%

Positive Negative

While some are ‘ready’ and 
‘cannot wait’ for a new 
normal, others ‘reject’, ‘hate’, 
and do ‘not want’ a new 
normal. But perhaps 
surprisingly, sentiment 
seems more positive about 
a ‘new normal’

New Normal 
Sentiment

June 20209 Conversations mentioning “new normal”. Data analyzed on Netbase (January to 24th of May 2020).  FETCH THE DATA: The New Normal



So we’ve seen a boom in interest, and a 
somewhat positive outlook. Now, let’s 
examine the contexts in which people are 
using  on social media.

June 202010

#New Normal

FETCH THE DATA: The New Normal



On Twitter,  

conversations are 
diverse - from 
business and 
technology to 
mental health and 
face masks.

#NewNormal

Technology, AI, Analytics

Digital Marketing & Business Strategy

Remote working & the Future of Work

Impact on Tourism

General Hashtags Around Social 
Distancing, 

Staying Safe, Face Masks, etc.. 

The Virus & US Politics

Gastronomie & Restaurants

Job Advice & Career Change

Mental Health

Money, Business, & Finance

June 202011 Analysis based on 145,000 tweets collected from Twitter streaming API in May 2020 FETCH THE DATA: The New Normal



Masks &The New Normal
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With many places 
making  
mandatory, the 
subject seems to 
polarise people.

Mandatory Masks

53%
47%

Negative Positive

“Mandatory Masks >  Herd Immunity“

“Mandatory masks i
n all clin

ical 

areas is t
he right move!”

“Mandatory mask wearing would stop infections”

“The govt will fudge it sadly. Clear from other countries 
that mandatory face masks have a very positive 

impact”

“Waste of re
sources”

“Annoying me”

“I'm
 ove

r it”

“Boycott all ‘mask required’ stores!”

“mand
ato

ry 
mask

 ru
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ber

y t
o s
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roc

ket
”

“Fake news”

June 202013 Sentiments around compulsory facemasks. Data analyzed on Netbase. Data 
analyzed on Netbase (January to 24th of May 2020).

Masks
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Google Search Trend
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Gucci Masks Burberry Masks Louis Vuitton Masks Prada Masks

Although these premium brands do not 
necessarily produce any such masks. Based 
on Google Trends a growing number of 
people seem to look forward to that.

Conversation Size**
3%

4%

13%

7%

13%

14%

24%

22%

Gucci Louis Vuitton Dior Burberry Prada Chanel
Fendi Hermes

Sentiment**

Louis Vuitton

Gucci

Dior

Burberry

Chanel

Prada

Fendi

Hermes

Positive Negative

It’s not surprising 
for searches of           
          to be 
soaring. But Gucci 
masks? 

June 202014
**Twitter Conversations and sentiments around branded facemasks. Data analyzed on 
Netbase. (January to 24th of May 2020).  

*Google search trends for branded facemasks

Masks

FETCH THE DATA: The New Normal



New Normal face masks
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On a cuter note,  
           Face masks  
made a short-lived 
pinnacle on Google 
Searches after the 
announcement of 
their release.
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Disney Masks

June 202016

Disney introduces 
Face Masks

Google search trends for Disney facemasks FETCH THE DATA: The New Normal



Education &The New Normal

June 202017 FETCH THE DATA: The New Normal



A Skyrocketing interest 
in online learning

0

25

50

75

100

2020-01-01 2020-01-11 2020-01-21 2020-01-31 2020-02-10 2020-02-20 2020-03-01 2020-03-11 2020-03-21 2020-03-31 2020-04-10 2020-04-20 2020-04-30 2020-05-10 2020-05-20

Online Learning Learning Apps Free Online Courses

Learning Apps

June 202018

&

Google search trends for online learning, learning apps & free online courses

Parallel to this interest, countless conversations 
& debates are taking place among academic 
institutions & education experts about the 
future of learning and the role of technology.  
(See page 20)

FETCH THE DATA: The New Normal



0

17.5

35

52.5

70

2020-01-07 2020-01-17 2020-01-27 2020-02-06 2020-02-16 2020-02-26 2020-03-07 2020-03-17 2020-03-27 2020-04-06 2020-04-16 2020-04-26

Egypt Saudi Arabia UAE

Online learning 
platform   
seems to be getting 
popular in the 
region.

June 202019 7 day moving average of Google search trends for Coursera split by country

Coursera the world-wide learning platform, seems 
to be getting even more popular in the region. 
Especially with the notable rise in interest in 
Egypt and UAE starting mid March.
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According to many, we should expect some 
serious  changes in higher education.

“MIT@Google, iStanford, HarvardxFacebook” 
“Hybrid Online-Offline degrees"

June 202020

Sources:  
“Hybrid model: The new normal for education will be a mix of online and in-person classes” (Techrepublic) 
“The Coming Disruption” (New York Mag) 
“Nine Ways to Reimagine Higher Education (Forbes) FETCH THE DATA: The New Normal



Work &The New Normal
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Google Meet MS Teams Zoom

If we talk about 
work, we have to 
start with  Videoconferencing!

June 202022 Conversations around Google Hangouts, MS Teams, Zoom. Data analyzed on Netbase 
(January to 24th of May 2020).  

Conversations mentioning zoom  
on Twitter are particularly notable. While 
conversations mentioning Google Meet are much 
lower in volume.
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Google Meet MS Teams Zoom

While  
          conversations 
are generally limited, 
one single tweet 
mentioning the 
platform went viral 
like crazy.

Microsoft 
Teams

June 202023 Conversations around Google Hangouts, MS Teams, Zoom. Data analyzed on Netbase 
(January to 24th of May 2020).  FETCH THE DATA: The New Normal



And just for fun, here are the  
mentioning different videoconferencing platforms

1 Boss turning herself into 
a potato by mistake 2 Smoking a bong on day 1 3 Dan making a Zoom background of him 

walking in on himself

4 Teacher mistaking 4/20 for a holiday

5 Fellow Zoom-er doing the world 
some good

Five Most Popular Tweets

June 2020FETCH THE DATA: The New Normal24

https://twitter.com/MoriartyCR/status/1245875244302204936
https://twitter.com/MoriartyCR/status/1245875244302204936


Is  
really becoming the 
new normal? Here 
are some interesting 
perspectives about 
the subject.

Remote Working

June 202025

Sources:  
“Five Ways to Empower Wellness in Remote Working” (Forbes) 
“Twitter Tells Employees they can work Remotely# (CNBC) 
“Five Ways to Demonstrate your Value - Remotely” (Harvard Business Review) 
“Work From Home is Dead, Long Live Work From Anywhere# (TechCrunch) 
“The Technology 202: Remote Work Could Be Here to Stay for Some Tech Workers# (PowerPost) FETCH THE DATA: The New Normal



So how are people 
discussing the 
future of work on 
social? 

We looked at  

&  

to get an idea
#DigitalTransformation
#FutureofWork
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#futureofwork #digitaltransformation

With subjects associated with both hashtags 
being quite similar (e.g. Artificial Intelligence, 
Internet of Things, Blockchain, Automation), it’s 
fair to say that in addition to remote work, 
the #futureofwork remains in 
#digitaltransformation.

#Futureofwork-Related Hashtags #digitaltransformation-Related Hashtags

June 202026
Hashtags around futureofwork and digitaltransformation. Data analyzed on Netbase. 
(Data from January to 24th of May 2020) FETCH THE DATA: The New Normal



The Pandemic seems to 
be accelerating  

Here are some interesting 
articles about the topic.

June 202027

Sources:  
“How Covid-19 is shaping digital transformation” (techradar) 
“Digital transformation: It’s time to invent the future we want” (TechRepublic) 
“Events are going digital should your company follow?” (Forbes) 
“Why Companies should consider a Chief Health Officer” (Salesforce Blog)

#DigitalTransformation
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Where do Twitter 
users get their  

insights from? Well, 
plenty of sources.

#FutureofWork

While linkedin, World Economic Forum, & 
Forbes are obviously among the main 
sources, there are many other sources that 
are more associated with specific 
industries & topics of interest. 

June 202028 Visualization represents co-occurrence of hashtags and URLs in 3700 tweets mentioning 
#futureofwork collected in May 2020.

Zoom in to find out!

Hashtag 
Topics Sources 
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Summer &The New Normal
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People aren’t giving 
up on the  
This summer - 
searches for open  
beaches & parks 
are skyrocketing.
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Generic searches for summer activities and 
vacations have dropped significantly in 2020 
compared to 2019. Yet people aren’t giving up 
on going outside. Searches for open beaches 
and parks rose strongly in May. Beach 
searches are driven primarily by countries 
with beaches (obviously), including the US, UK, 
Australia, South Africa, and the UAE. 

Outdoors!

June 202030 Google search trends for summer activities, summer vacation, open beaches, open parks FETCH THE DATA: The New Normal



Others try to bring 
the                   at 
home.

Air purifiers, indoor plants, hammocks, and ice 
cream makers - searches for these items have 
been growing steadily since last April. Google 
searches for hammocks in particular grew 
by over 200% between March and May.
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Outdoors

June 202031 Google search trends for air purifier, indoor plant, hammock, ice cream maker FETCH THE DATA: The New Normal



Summer or not, 
people are looking 
forward to taking a 
good vacation, but 
attitudes towards 
leisure are expected 
to change. 
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After the Outbreak Is Over, Do You Think You 
Will Do any of the Following?
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Vacation Behaviour
After the Outbreak Is Over, Do You Think You 
Will Do any of the Following?

Leisure Behaviour

Source: W3 Coronavirus Study by GlobalWebIndex

People are planning to take more vacations 
in their own countries. With less visits to 
crowded places like bars and cinemas.
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Enviroment &The New Normal
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How are attitudes 
towards  

changing?

Slightly more than half of respondents say 
reduction of single-use plastics and carbon 
footprints are becoming more important. The 
rest see no change in importance while 10% 
see these issues as even less important today.

Sustainability
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Reducing Using Single-use Plastic

Reducing Carbon Footprint

June 202034 Source: W4 Coronavirus Study by GlobalWebIndex FETCH THE DATA: The New Normal



Interest in  

on Twitter is 
slowing down, 
while interestingly  

Is somewhat 
growing, even with 
the lockdowns 
happening.

#ClimateChange

#Pollution 0
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climate change or #climatechange pollution or #pollution

Climate Change-Related Hashtags Pollution-Related Hashtags

June 202035 Google search trends for summer activities, summer vacation, open beaches, open parks

Conversations around climate change and pollution. Data analyzed on Netbase. (Data 
from January to 24th of May 2020)

This raises an important question, Are we 
becoming too excited about quick wins and 
ignoring the bigger picture?
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Mental Health, Spirituality &The New Normal
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First of all, people 
remain quite 
concerned about 
the pandemic and 
not as optimistic as 
one would have 
hoped.

In a study by the GlobalWebIndex, 
58% of respondents say they are 
extremely concerned about the virus 
situation. When asked how 
optimistic they are that the world 
will overcome this pandemic on a 
scale from 1 to 5, only 33% gave it 
a 4 or 5.
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June 202037

How Optimistic Are You That The World 
Will Overcome The Virus?

Source: Coronavirus Study by GlobalWebIndex FETCH THE DATA: The New Normal



            remains an 
important topic of 
interest - though 
searches directly 
related to the virus 
are dropping.

Anxiety
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Anxiety

While searches related to anxiety and 
the virus peaked in mid to end March 
and are now slowing down, let’s keep 
in mind that interest in anxiety as a 
general topic has been seeing steady 
growth over the past ten years. 
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June 202038 Google search trends for anxiety, coronavirus anxiety & covid anxiety FETCH THE DATA: The New Normal



We’re working 
online and learning 
online, why not doOnline Therapy

Interest in “online therapy” and “online 
counseling” on Google is taking off. 
While “therapy" and “counseling” have 
much higher search volumes in absolute 
numbers, the trend is interesting: 
Searches for online therapy and 
counseling jumped in mid March and 
haven’t dropped since.

?
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0

25

50

75

100

2019-05-26 2019-07-21 2019-09-15 2019-11-10 2020-01-05 2020-03-01 2020-04-26

Online Counseling Online Therapy

June 202039 Google search trends for counseling, online counseling, therapy & online therapy FETCH THE DATA: The New Normal



Similar to Google searches, mentions of 
online therapy and counselling  on 
Twitter jumped in March. Anxiety and 
depression are the two most 
mentioned issues together with 
online therapy

June 202040

No surprise here: 
Social mirrors search 
when it comes to  

But what conditions 
are discussed the 
most?

Therapy Online
0

3500

7000

10500

14000

Dec 30, 2018  Feb 24, 2019  Apr 21, 2019  Jun 16, 2019  Aug 11, 2019  Oct 6, 2019  Dec 1, 2019  Jan 26, 2020  Mar 22, 2020  May 17, 2020  

Twitter Mentions of online therapy,  #onlinetherapy, online counseling, #onlinecounseling

2%

1%

2%

2%

41% 53%

anxiety depression Insomnia
OCD Phobia PTSD Most Common Terms 

Conversations around “God” &الله . Data analyzed on Netbase FETCH THE DATA: The New Normal



Are we becoming 
more religious and 
spiritual? Mentions 
of         and

Mentions of the word “God” Twitter 
start rising in March and peak at 
around 760k per day, while mentions 
of “الله” also see a rising trend at
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Twitter Mentions of “الله”

roughly the same time. Although 
certain peaks are related to 
Ramadan and “Eid el Fitr”, a general 
upward trend is still visible.

on Twitter see a 
rising trend.

!"#$God

June 202041 Conversations around “God” &الله . Data analyzed on Netbase. (Data from January to 24th of May 2020) FETCH THE DATA: The New Normal



When it comes to 
who will help our 
mental health during 
quarantine based on 
Google, 
beat

Searches for puppies jump in 
March with the top related terms 
including “puppies for sale” and 
“puppies near me”. A slight 
upward trend is also notable for 
kitten searches though not 
comparable to puppy love. 0
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PuppiesKittens

June 202042 Google search trends for puppies & kittens FETCH THE DATA: The New Normal



Some of us need 
puppies, others justYogaMeditation &
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Yoga-Related HashtagsMeditation-Related Hashtags

June 202043 Conversations around meditation & yoga. Data analyzed on Netbase. (Data from January to 24th of May 2020)

Mental health is as crucial as 
physical health. People world-wide 
are becoming more interested in 
Mediation and Yoga, as an 
escape and a way to preserve 
their sanity. 

FETCH THE DATA: The New Normal



DIY &The New Normal
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Not surprisingly, 
Youtube is the 
ultimate platform 
for                  , 
with DIY searches 
rising strongly as of 
March.

DIY Videos
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DIY Youtube Search Trend

June 202045 YouTube search trends for DIY

From DIY Facemasks, to home-fixes. 
More people are discovering their 
experimental and creative side.
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#DIY #Howto

With extended 
lockdown periods       
         is becoming 
more and more 
popular.

#DIY
Twitter Mentions of #DIY

#DIY-Related Hashtags #Howto-Related Hashtags

Perhaps it’s triggered by the need to to 
feel confident in one’s ability to “make” 
things ourselves, given the uncertainty 
that surrounds us. interestingly, #DIY is 
used in relation to softer skills like 
carfts, and art, while #howto is more 
used in conjunction with tech-related 
subjects.

June 202046 Google search trends for woodworking, crafting, sewing, sewing machines & DIY home ideas FETCH THE DATA: The New Normal



Finally, here’s a photo of Domino Park 
in Brooklyn, New York in May 2020.   

Is this the  
Of hanging out? 

New Normal

Photo by: Marcella Winograd
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FETCHTHE DATA

& Click here to subscribe to Fetch & receive monthly 
reports on the up & coming digital trends.

June 2020FETCH THE DATA: The New Normal48

For customized, in-depth studies for your 
brand or industry, get in touch. 
hello@kairo.me

https://bit.ly/3dAOh5t
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