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How Eqyptians are spending their summer in 2020
through the lens of Instagram
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Sa7el, pronounced “Sa-hel”, is a long strip of resorts and beaches in
Eqypt's North Coast turning every summer into one of the most popular
summer destinations for locals.
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Exploring Imstagram chieck-ins in 2020 across
the Sa /el strip. The highest number of
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Source: Instagram location check-ins in 11 areas across the Sa’/el ‘strip’. 1Jan-2020 — 24-Aug-2020.
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Selfies dominate
throughout, while
scenery/landscape
photography was more
prevalent in the east.

't appears that selfies/poses/qgroup pictures are the
most prominent type of content posted across the
strip. Photography (pictures of waves, sunset on the
sed, food, etc.) was the second most popular type of
OOSt, IMteresting to see it's share being significantly
Higher for compounds on the east. Marketing and
oromotions on the other hand were almost
nonexistent for areas closer to Alexandria (with the
exception of Bianci) and can be seen in places like
Hacienda, Marassi and especially Almaza Bau.

Source: Instagram location check-ins in 11 areas across the Sa7/el ‘strip’. Jan-2020 — 24-Aug-2020.
Netbase. Analysis by Kairo
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While you can hardly find any Arabic
posts in Almaza Bay, a good mix of
Arabic and English is seen the
further east you go

Type of content posted across the SaZel strip

Moving more towards the east we see a decrease in English being used in captions, something that stands
out guite a bit. Marima 5 does not particular point towards a specific theme yet their love of cars in terms
ike cars, exotics Is noted. The Agamy area seems to be the most diverse; we can rnote the ‘vacationing
terms lke summer and :nlajglo, jglu&l but also see fitness, tiktok, morning, sum and beauty,

Source: Instagram location check-ins in 11 areas across the Sa7/el ‘strip’. Jan-2020 — 24-Aug-2020.
Netbase. Analysis by Kairo FETCH THE DATA: From Abo Qir to Alimaza Bay Edition
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There’'s an overall
preference for selfies
over gqroup photos

Disclaimer:

Respecting people's privacy, we added
sunglasses to any post that had people's
faces to ensure their anonymity
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| Group Pics

Number of
individuals
within pictures

Overall, 80% were selfies of pictures of one person,
with 2090 having omne or more people in the photo.
Anfushi & Shatby Beaches had the highest share of
group photos and Gleem & Marina 5 had the highest
share of individual photos.

Source: People identified within Instagram location check-ins in Tl areas across the Sa7el ‘strip’.
1an-2020 — 24-Aug-2020. Netbase. Analysis by Kairo FETCH THE DATA: From Abo Qir to Almaza Bay Edition September 2020
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More Instagram
photos are being
taken on the beach
than anywhere else in
the North Coast!

(Text color refers to it's respective
color in the chart)

l

Sa7el-goers seem to be split between pictures in the pool and by
the pool, it's more of a 50/50 split

Pictures at a Corniche were primarily in the city of
Alexandria where the sea view made for some excellent

Instagram-able moments

In the sea, on boats/Falukas, or enjoying watersports like
kite/windsurfing

Mostly random restaurants/cafes, the highest
identified being Pier 88

Source: Settings identified within Instagram location check-ins in 11 areas across the Sa/el ‘strip’.
1an-2020 — 24-Aug-2020. Netbase. Analysis by Kairo
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Women appear to be
more expressive in
Almaza Bay compared
to everywhere else

No distinctive pattern was noted in gender
distripbution other than the low number of women im
pictures and the overwhelmingly high number of mern
taking selfies. Interestingly, there were more Wwomern
than men in Almaza Bay. On the other hand Gleem
and Abu Qir had virtually no women in posts.

Considering these are public Instagram posts, and
Egyptian society being conservative, the reality of the
demographic split could be somewhat differert.

Source: Genders identified within Instagram location check-ins in 11 areas across the Sa7el ‘strip’.

1an-2020 — 24-Aug-2020. Netbase. Analysis by Kairo
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Whether boys or girls,
t-shirts or dresses,
white dominates!

Overall; 20% of men were shirtless in pictures, 4%
wore tank tops. While women's primary attire of
choice was a shirt, 25%% of them wore full dresses.
The primary preference for a shirt was white,
followed by black, blue and grey. The left side of the
strip was seen to wear more colorful, white, pink and
turquoise. The right side was seern to wear more
grey, red, green and purple.

Source: Clothing elements and colors identified within Instagram location check-ins im 11 areas across
the Sa7el ‘strip’. Jan-2020 — 24-Aug-2020. Netbase. Analysis by Kairo
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When it comes to
swim trunks and
skirts, men prefer

blue, women love
black

The primary preferernce for shorts, jeans, swimsuits
and skirts were blue, black, red, grey and turguoise.
H4%% of all men wore swim trunks in posts and their
orimary color preferernce was blue and turquoise for
swim trunks in particular, 13% of them chose to
wear Tipped’ style jeans and shorts. \Wormen
poreferred poth black and blue, they also mainly wore
pants and shorts. The left side of the strip was seer
to generally prefer colorful shorts/swimtrurks/pants,
while the right side preferred blue (pushed by a high
portiorn of jeans and jean shorts) and black.

Source: Clothing elements and colors identified within Instagram location check-ins im 11 areas across
the Sa7el ‘strip’. Jan-2020 — 24-Aug-2020. Netbase. Analysis by Kairo
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Personal style of the Instagram Sa7Zel-goers

Blue
SHIrt

Source: Clothing elements and colors identified within Instagram location check-ins im 11 areas across
13 the Sa7el ‘strip. Jan-2020 — 24-Aug-2020. Netbase. Analysis by Kairo FETCH THE DATA: From Abo Qir to Almaza Bay Edition September 2020 harﬂp-




Personal style of the Instagram Sa7el-goers

Red
Pants/Shorts

Black
Pants/Shorts

Source: Clothing elements and colors identified within Instagram location check-ins im 11 areas across
e the Sa7el ‘strip’. Jan-2020 — 24-Aug-2020. Netbase. Analysis by Kairo : ' it September 2020
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If youre going to Share of individuals demonstrating how “fit” they are.
Almaza, make sure to Subjectively based on analyst observations

hit the qym first.

Cares about fitness

H4%
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16%/o0
_ 1% 13%0
Subjectively speaking; an average of 12% of people 8% 9% 7%o
were seer as fitness-enthusiasts and gym-goers
across the Sa/el strip. The distribution is quite
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Source: Subjectively identified ‘gym-goers’ within Instagram location check-ins in 11 areas across the
Sa7el ‘strip’. Jan-2020 — 24-Aug-2020. Netbase. Analysis by Kairo FETCH THE DATA: From Abo Qir to Almaza Bay Edition September 2020 hatnp-
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THE SEA, BOATS Sk MOTHERZ NATURE
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Sa7el-goers seem to
have an artistic side
to them!

Sea and beach pictures overshadowed all others as
they accounted for 509 of all photography-related
pictures, people seem keen to take their best shots
there; wide angle, professional camera, Instagram-
filtered pictures were all presernt.

Next in lime was the popular sight of boats docked at
Anfushi Bay, this was a very popular shot for many
enthusiasts as well. Food-related pictures were found
to be split between food bloggers/restaurant pics
with people talking about their experiences at high
end restaurants (like Pier 88 & the Cookery at
Almaza Bay) & other homemade food shots mostly
being taken on the balcony

Source: Photography-related Instagram location check-ins in Tl areas across the Sa7el ‘strip’.
1an-2020 — 24-Aug-2020. Netbase. Analysis by Kairo
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PERFECT MATKET



19

A wide spectrum of
brands were
capitalizing on these
locations

As expected, we see interior designers posting the
Fighest compared to other brands. Posts of boutique
clothes were also noted both in locatiorns that have
‘oopup shops' like Marassi, and in other areas like
Almaza Bay (ordering via Instagrarm). These boutigue
sellers would also use Almaza Bay and Marassi for
photoshoots of their products probably due to the
scenery there (maintaimed greenery, etc,.)

It is also interesting to nmote from our sample how
diverse brand prevalence is the North Coast; clothing,
accessories, dentistry, freediving, paintings and artistic
events, alcoholic beverages, etc. yet the majority of
brands were art-related

Source: Marketing-related Instagram location check-ins in 11 areas across the Sa/el ‘strip’. lan-2020 —
24-Aug-2020. Netbase. Analysis by Kairo

What brands were marketing & promoting
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A wide spectrum of Wordcloud showing all identified brands

brands were capitalizing
on these locations

Almaza Bay, , Marassi, Hacienda, Marina 5

The highest identified brands were Nike, iPhone and Polo. Everything from Nike shoes/shirts/training
pants to people holding iPhones in photos to showing off a fresh mew Polo shirt. The left side of the
strip would have significantly more iPhones identified within pictures, followed by American Eagle
which was the second most dominant brand. VWhile the right side clearly shows their love for Nike,
Adidas, Puma and other related brands in addition to Tommy Hilfiger also being the brand of choice
for manu.

Source: Brands within photos identified within Instagram location check-ins in Tl areas across the

Sa7el ‘strip’. Jan-2020 — 24-Aug-2020. Netbase. Analysis by Kairo FETCH THE DATA: From Abo Qir to Almaza Bay Edition

Maraqgia, Agamy, Bianci, Anfushi, Shatby, Gleem, Abu Qir

Septempber 2020




As '|:|1El_-| sdy, Share of people wearing facemasks vs no facemask
“There’s no Corona in Sa7el”

\With Masks
1.1%0

Less tham 19 of pictures had people wearing
facemasks, even I we include those wearing them
as chin-masks, applying a mask as an Instagram
filters, we still wont break the 19 mark. Those
wearing facemasks were taking pictures of
themselves, no group picture included a facemask.

On the other hand VWe took note of some posts
mentioning not wearing a mask, or who thought
dbout taking a picture with one but decided mot
to, and finally are those who chose to make fur
of wearing a mask and heading to the “coromna-
free sa/el’

Bye bye corona®™

No Masks
98.9%6

Source: Facemasks identified within Imstagram location check-ins in 11 areas across the Sa7/el ‘strip’.

22 1an-2020 — 24-Aug-2020. Netbase. Analysis by Kairo FETCH THE DATA: From Abo Qir to Almaza Bay Edition September 2020 harﬂ.o-
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& to supbscripe to Fetch & receive monthly
reports on the up & coming digital trends.
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